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This holiday season luxury advertisers can
experience the impact of a customized program
thatOs proven to drive retail traflc and inspire sales
just in time to make a difference.

LX365 is a partnership of leading major-market
media properties, offering unprecedented one-
stop access to af'uent and locally-engaged
audiences in key upscale markets across the
U.S. Exclusive luxury marketing opportunities
span print, digital, mobile, broadcast and event
activations.

Let us put together an LX365 solution designed
to meet your needs.
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Unique access to 3.9 million consumers, with the means to spend and
desire to buy

Sunday Circulation 968,144

Compare to:
. ' Vogue 108,840
fo0s Anacles | Vanity Fair 110,346
dimes I The New York Times37,304

Buying indices among af'uent shoppers:
Beauty: 150 | Jewelry: 140 | Clothing: 139

Sunday Circulation799,083
Compare to:
I Vogue 46,194
I Vanity Fair 44,114
I The New York Times37,304
Buying indices among af'uent shoppers:
Beauty: 128 | Jewelry: 131 | Clothing: 127

Sunday Circulation515,262

Compare to:
i I Vogue 36,653
he gue 30,
ETL e P : ' Vanity Fair 31,728
Philadelphia | The New York Times53,936
Jlll]llll'l’."[' Buying indices among af'uent shoppers:

Beauty: 122 | Jewelry: 119 | Clothing: 120

Sunday Circulation312,430

Compare to:
Y - . I Vogue 48,475
San Francisco | Vanity Fair 63,060
Chronicle ! The New York Times57,514

Buying indices among af'uent shoppers:
Beauty: 121 | Jewelry: 125 | Clothing: 123

Sunday Circulation453,430

Compare to:
- I Vogue 29,000
Che Dallas I Vanity Fair 20,905
il nruiug Nels ' The New York Times57,514

Buying indices among af'uent shoppers:
Beauty: 150 | Jewelry: 138 | Clothing: 136

Sunday Circulation569,805
Compare to:

' Vogue 22,105
Nﬁ I Vanity Fair 16,104
ml]:llj'lsﬂ‘ll-]nﬂ ICL I The New York Timesl2,654
Buying indices among af*uent shoppers:
Beauty: 128 | Jewelry: 134 | Clothing: 127

Sunday Circulation285,196
Compare to:

I Vogue 31,501

I Vanity Fair 29,254

I The New York Times33,102
SunSentinel Buying indices among af'uent shoppers:
Beauty: 134 | Jewelry: 136 | Clothing: 120

Afluent Shoppers: Shoppers with HHI $100K+
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Reaching more than a million millionaires in the most important
luxury markets

e iTTH
VIA RODEO

LOS ANGELES

I Millionaire HHs235,959
I Retail spending/household$33,936

LX365 properties reach 52% of market
with a 151 Index among HHI $150K+

CHICAGO

I Millionaire HHs174,670
I Retail spending/household$33,658

LX365 properties reach 77% of market
with a 139 Index among HHI $150K+

PHILADELPHIA

I Millionaire HHs120,082
I Retail spending/household$33,254

LX365 properties reach 56% of market
with a 128 Index among HHI $150K+

SAN FRANCISCO

I Millionaire HHs208,678
I Retail spending/household$33,658

LX365 properties reach 35% of market
with a 140 Index among HHI $150K+

DALLAS

I Millionaire HHs99,968
I Retail spending/household$32,430

LX365 properties reach 50% of market
with a 153 Index among HHI $150K+

HOUSTON

I Millionaire HHs91,076
I Retail spending/household$32,241

LX365 properties reach 48% of market
with a 134 Index among HHI $150K+

SOUTH FLORIDA

I Millionaire HHs99,698
I Retail spending/household$62,774

LX365 properties reach 36% of market
with a 115 Index among HHI $150K+

Sources: 2008 September ABC, 2008 Phoenix Marketing, 2009 Scarborough, Release 1



PREMIUM PROPERTIES

Prime positioning in the most highly-respected local media publicatior

SHANNON
WYNNEOS
NEW DIVE

|
SPIN CYCLE
TWO WHEELS
ARE BETTER
THANFOUR |

STEPHAN

GIVES
GOOD
DISH

54 OF THIS SUMVEROS STEAMIEST
PEOPLE, PIACES AND THINGS
|

LX365 Marketing Possibilities
I Elegant main news luxury wells
I Chic and glossy publications, covering the relned lifestyle
I Consistent and affordable @Ms across the network
I Short lead times, maximum "exibility
I Custom-created programs in print and beyond
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LUXURY MEDIA NETWORK
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Roy Kim Jill Carvajal
Advertising Sales Manager, Advertising Sales Manager,
Luxury Fashion & Beauty
212-210-1020 917-750-1560

rkim@tribune.com jcarvajal@tribune.com



